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DATA COLLECTION SYSTEM FOR
AGGREGATING BIOLOGICALLY BASED
MEASURES IN ASYNCHRONOUS
GEOGRAPHICALLY DISTRIBUTED PUBLIC
ENVIRONMENTS

FIELD OF THE INVENTION

The present invention relates to systems and methods for
measuring biologically and behaviorally based responses to
content in targeted demographics and locations.

BACKGROUND OF THE INVENTION

There are many different kinds of audio, visual and audio-
visual presentations and activities that people are exposed to
every day. These presentations serve as sensory experiences
that stimulate our senses and are known to result in biologi-
cally based responses that can be measured electronically and
mechanically (for example, heart rate, respiration rate, blood
pressure, and skin conductance).

A commonly used approach in making measurements for
evaluating these presentations is that of interrogation,
wherein the television/media viewer and/or Internet user and/
or game player is asked to identify himself or herself as a
member of the television/media audience or as an Internet
user or as a game player. In connection with television view-
ing, this inquiry is usually done by means of an electronic
prompting and data input device (for example, as in a Portable
People Meter by Arbitron, Inc.) associated with a monitored
receiver in a statistically selected population and monitoring
site. The member identification may also include age, sex,
and other demographic data. However, these non-biologi-
cally based self-report methods of measuring audience
response are known to be highly error prone.

In fact, personal logs are subjective resulting in recall
biases, home monitoring devices require event-recording by
the person and suffer low compliance, while digital monitor-
ing of cable and internet signals cannot identify which house-
hold member or members are in the audience nor can they
evaluate the level of responsiveness by those members. Other
methods of self-report offer valuable data, but are highly error
prone and cannot track the moment-to moment responses to
media consumption and participation in interactive activities.

In particular, with the development of the internet and its
expansion into many everyday activities, people are con-
stantly exposed to interactive media and activities. Nonethe-
less, the ability to measure and evaluate the user experience,
effectiveness, and the usability of these interactive media has
been limited. In fact, current methodologies for measuring or
evaluating user experience, effectiveness, and usability of
websites and other interactive internet and software media
has thus far been limited to traditional self-report and eye-
tracking on an individual user basis. These prior art tech-
niques involved asking the individual user questions about the
experience and evaluating where the user was looking during
the interactive activity.

These prior art systems require advanced knowledge of
demographic data prior to the implementation of the system.
For example, in order to ensure an audience made of selected
demographics and geographic regions, the audience must be
prescreened to identify individuals and households within the
specific geographic regions and within the specified demo-
graphic categories. Thus, the only alternative is to select
individuals and households at random. However, selecting
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individuals and households at random does not guarantee that
certain demographics and/or geographic areas are available
for research.

The majority of systems acquiring biologically based sig-
nals for measuring the performance of content stimuli are
laboratory-based where participants are brought in to a test-
ing facility and their biologically-based signals are acquired
using specialized equipment while watching target content.
While attempts have been made to gather EEG data in home
environments, compliance by the targeted audience is diffi-
cult because there is no guarantee as to whether or not the
signals collected remotely are from the targeted person or
another member of the household.

Accordingly, the challenges of the current methods and
systems include, but are not limited to: (1) security (due to the
content being provided over the internet or through a home
monitoring device which then creates the possibility of an
audience member recording and subsequently distributing
the content); (2) carefully selected distribution mandatory (in
order to reach a wide array of people and fulfill targeted
demographics); (3) errors (due to the heavy reliance on self-
reporting); and verification of compliance with study param-
eters (such as whether the data collected is from the targeted
demographic); (5) associated costs with (a) lab-based meth-
ods (bringing the audience into the lab are very high) and (b)
home-based audience monitoring (the costs of ensuring com-
pliance are high), and for both (a) and (b) ensuring a geo-
graphic distribution is not easy and could compound the
associated costs); and (6) determination of invalid signals is
unavailable until post-processing (which requires additional
steps and increases costs).

Thus, a need in the art exists for a system and method that
is capable of integrating self-report and physiological data
and capable of secure distribution. In addition, a need exists
for an efficient and cost-effective system and method that is
capable of integrating self-report and physiological data that
can ensure a wide geographic distribution to an audience.
Finally, a need exists for a system that is capable of providing
results from a wide variety of demographic categories when
monitoring unconscious biological responses and other
responses 1o track performance of target stimuli.

SUMMARY OF THE INVENTION

The present invention is directed to a method of determin-
ing a measure of response of remotely located audiences to a
target stimulus at a plurality of locations including the steps
of: providing at each location at least one biologically based
sensor operable to measure at least one unconscious biologi-
cal response for each member of an audience; providing at
each location a computer system operable to receive data
representative of the at least one unconscious biological
response, wherein the computer further includes a memory
for storing the data; receiving at each location at least one
target stimulus; exposing each member of the audience at
each location to a presentation of the at least one target stimu-
lus; obtaining a first set of data representative of the at least
one unconscious biological response from the presentation
for each audience member; and transmitting the first set of
data to a central location for analysis.

In one embodiment, the method further includes the step of
analyzing the first set of data and reporting the results. In
another embodiment, the method further comprises the step
of comparing the first set of data to data from a standard
testing template of content stimuli.

The at least one unconscious biological response may
include heart rate, galvanic skin response, respiration, and
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motion. In one embodiment, the at least one biologically
based sensor includes a first sensor operable to measure heart
rate and a second sensor operable to measure galvanic skin
response.

In another embodiment, the method further includes the
steps of: providing at each location at least one of a biologi-
cally based measuring device operable to measure EEG, at
least one neuroimaging modality, or a combination thereof, a
device operable to measure facial expression, a device oper-
able to measure eye movement, or combination thereof,
wherein the computer system is operable to receive and store
data representative of EEG, at least one neuroimaging modal-
ity, facial expression, eye movement, and combinations
thereof; obtaining a second set of data representative of at
least one of EEG, at least one neuroimaging modality, facial
expression, eye movement, or combinations thereof from the
presentation for each audience member; and transmitting the
second set of data to a central location for analysis.

The method may also include the step of receiving demo-
graphic information in at least one demographic category
from each member of the audience. In one embodiment, the at
least one demographic category comprises age, gender, race,
income, and educational background. In another embodi-
ment, the system may aggregate the demographic informa-
tion for each demographic category, receive a terminal value
for each demographic category, receive an alternate target
stimulus, and expose an individual audience member within a
certain demographic category to a presentation of the alter-
nate target stimulus if the terminal value for the certain demo-
graphic category has been reached.

The present invention is also directed to a system for deter-
mining a measure of response of a remotely located audience
to a target stimulus including: at least one biologically based
sensor operable to measure at least one unconscious biologi-
cal response for each member of an audience; a computer
system operable to receive data representative of the at least
one unconscious biological response, wherein the computer
system further includes a memory capable of storing the data,
wherein the system is capable of receiving at least one target
stimulus, wherein the system is capable of exposing each
audience member to a presentation of the target stimulus,
wherein the system is capable of receiving data representative
of the at least one unconscious biological response for each
audience member from a plurality of locations and audiences,
and wherein the system is capable of obtaining demographic
information from each member of each audience in each
location.

In one embodiment, the system is self-contained in a single
unit. The single unit may be a kiosk, a smart phone, or a tablet.
In another embodiment, the demographic information
includes a plurality of categories comprising at least one of
age, gender, race, income, and educational background.

The at least one unconscious biological response com-
prises heart rate, galvanic skin response, respiration, and
motion. The system may also further include at least one
biologically based measuring device operable to track eye
movement, wherein the system is capable of receiving data
representative of the eye movement for each audience mem-
ber from a plurality of locations and audiences. In another
embodiment, the system may further include at least one
device operable to measure facial expressions at predeter-
mined time intervals, wherein the system is capable of receiv-
ing data representative of the facial expressions for each
audience member from a plurality of locations and audiences.
In yet another embodiment, the system may also further
include at least one device operable to measure EEG, at least
one neuroimaging modality, or combinations thereof,
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wherein the system is capable of receiving data representative
of the EEG, at least one neuroimaging modality, or combina-
tions thereof for each audience member from a plurality of
locations and audiences.

In still another embodiment, the system may include a
plurality of biologically based sensors to measure uncon-
scious biological responses such as heart rate, galvanic skin
response, respiration, and motion, at least one biologically
based measuring device operable to track eye movement, at
least one device operable to measure facial expressions at
predetermined time intervals, and at least one device operable
to measure EEG, at least one neuroimaging modality, or
combinations thereof, any of all of which may be operable
depending on the particular target stimuli presented. For
example, the system may include all of the sensors above, but
a client may request only particular measurements for any
given presentation.

The system may also be capable of receiving a capacity
value for each demographic category and location for a pre-
sentation of the target stimulus, wherein the system is capable
of receiving an alternate target stimulus, and wherein the
system is capable of exposing an audience member to a pre-
sentation of the alternate target stimulus when the capacity
value is obtained. In one embodiment, the capacity values are
distributed equally for each location. In another embodiment,
the system is capable of receiving target demographic density
information for each location. In still another embodiment,
the capacity values are allocated proportionate to the target
demographic density information in the location.

The system may also be capable of reporting the data
representative of the at least one unconscious biological
response for each audience member from a plurality of loca-
tions and audiences and demographic data to a central loca-
tion. In another aspect, the system may be operable to provide
aplurality of target stimuli based on at least one of geographic
location or demographic category.

BRIEF DESCRIPTION OF THE DRAWINGS

Further features and advantages of the invention can be
ascertained from the following detailed description that is
provided in connection with the drawings described below:

FIG. 1 is an example of a an embodiment of the method of
the invention.

DETAILED DESCRIPTION OF THE PREFERRED
EMBODIMENTS

The present invention is directed to a research method and
system for measuring an audience’s physical, behavioral,
biological and self-report responses to a sensory stimulus and
reporting the results to a central location. In particular, the
invention is directed to a method and system for exposing an
audience to a stimulus, measuring one or more unconscious
responses of one or more persons being exposed to a sensory
stimulus, presentation, or interactive activity, and reporting
the results to a central location. The invention allows for
screening of relevant participants using client-specified
demographic-targeting criteria, in geographically dispersed
environments, identifying and detecting whether or not the
participants have valid signal ranges during a test, thereby
eliminating over-recruits and costs. Furthermore, the inven-
tion can be used to determine whether the presentation or
interactive activity is more effectivein a population relative to
other presentations and other populations (such as may be
defined by demographic, geographic, or psychographic cri-
terion).
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The sensory stimulus, presentation, or interactive activity
may include an audio, visual or audio-visual stimulus, such as
a sound or sequence of sounds, a picture or a sequence of
pictures including video, or a combination of one or more
sounds and one or more pictures, including video. The stimu-
lus can be pre-recorded and played back on a presentation
device or system (e.g., on a television, video display, pro-
jected on a screen, such as a movie) or experienced as a live
performance. The stimulus can be passive, where the audi-
ence experiences the stimulus from a stationary location (e.g.,
in front of a television or video screen) or the stimulus can be
interactive where the audience is participating in some form
with stimulus (e.g., simulated roller coaster ride, shopping
experience, computer game, virtual reality experience or an
interactive session via the internet).

According to one aspect of the invention, the system
includes a display device, a processor, and at least one bio-
logically based sensor operable to measure unconscious bio-
logically based responses. Preferably, the system is opera-
tively connected to a server allowing for data to be sent and
received by the system. In one embodiment, the system is
equipped to simultaneously expose content (e.g., a sensory
stimulus, presentation, or interactive activity) to a plurality of
audience members. The system may also be operatively con-
nected to one or more sensors for measuring eye movement/
pupil dilation. According to one aspect of the invention, the
system also includes one or more self report surveys.

In one embodiment of the invention, a system that captures
specific unconscious biologically based signals (such as skin
conductance and heart rate), optionally with other uncon-
scious biologically based signals (such as respiration and
movement), may be built using sensors that maintain the
portability of the system and thus allow the system to be
deployable in various geographic locations using cost-effec-
tive equipment. Additional unconscious responses or signals
may also be captured by the system at varying incremental
costs. For example, eye tracking, facial coding, EEG, fMRI,
PET scan, MEG and the like may be used to capture addi-
tional data in response to content.

In one embodiment, the entire system may be contained in
asingle unit, which beneficially allows the system to be easily
and rapidly deployed to a variety of locations. For example,
the system may be implemented in a kiosk and deployed to a
variety of public locations including, but not limited to, shop-
ping malls, movie theatre lobbies, hotel lobbies, airport ter-
minals, train stations, food courts, car dealership showrooms,
or other public venues. The system may also be implemented
in a smart phone, tablet, or the like. The ability to distribute
the system to a wide variety of locations allows for a large
sample population. In addition, the ability to deploy the sys-
tem to specific locations allows for the ability to reach a target
audience without subjecting the audience to the burden of
travelling to a lab. For example, an advertiser interested in
feedback from football fans could deploy a kiosk to a football
stadium instead of identifying football fans in the general
population and attempting to lure the fans into a lab for
testing.

In one embodiment of the invention, the system is capable
of displaying content relevant to the location or independent
of the location. For example, in car showrooms the content
displayed and tested may be related to only new cars, and
unrelated to the location of the showroom. In the alternative,
content related to a specific location or relevant to the popu-
lation in the specific location may be displayed and tested.

According to one aspect of the invention, the system is
capable of receiving instructions and content. Thus, the sys-
tem may receive specific content directly from a company/
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client seeking feedback on an advertisement, television show,
movie, website, etc. without requiring submission of the con-
tent to the system provider and or involving delay while the
system provider uploads the content for review by an audi-
ence. In addition, the system is capable of transmitting the
measurements and data. Preferably, the system transmits or
sends data at a predefined interval. For example, the data
collected by the system may be sent on a daily basis, weekly
basis, or other suitable time frame. The system may also
detect “idle-times” between sessions of two participants and
transfer the data to the central location. According to one
embodiment, the system is programmable to alter the data
collection and transmission period as desired or automati-
cally optimize to ensure less interruption of the content-view-
ing on the kiosks, smart phones, tablets, or the like.

Display Device

In one embodiment of the invention, any suitable display
device known in the art may be employed. Suitable display
devices include, but are not limited to, televisions, LCD
screens, touch screens, 3-D displays, movie screen, head-
mounted displays, plasma screens, a desk-top, hand-held or
wearable computer device, gaming console, home or portable
music device, or any other device for the presentation of
passive or interactive audio, visual or audio-visual presenta-
tion. The system could also be displayed on user devices in
the location such as mobile phones and other devices that
include a display. A skilled artisan would readily appreciate
that other technologies may be employed that are capable of
exposing an audience member to a sensory stimulus, presen-
tation, or interactive activity.

Sensors

Responses that are based in human biology can have mul-
tiple physiologic and behavioral correlations. Thus, embodi-
ments of the present invention may include a plurality of
devices and sensors to measure the unconscious biologically
based responses.

One aspect of the invention includes collecting at least one
measurement by eye-tracking. The eye-tracking measures
can include, but are not limited to, visual attention as esti-
mated by gaze location, fixation duration, pupil dilation, and
movement within a localized area. The system can use eye-
tracking or other technology to isolate specific elements,
areas or moments of interest for further analysis or process-
ing. In accordance with one aspect of the invention, the sys-
tem can track what content is being viewed, who is viewing
the content (including by gender and demographic/psycho-
graphic profile), which areas or sub-areas of the content are
being focused on by each individual and which measured
responses of the audience correspond to the viewed content.

Another aspect of the present invention includes collecting
unconscious biologically based responses by measuring gal-
vanic skin response (GSR), heart rate, heart rate variability,
brain-wave activity, respiration activity, and combinations
thereof. In a preferred embodiment, at least two measures of
unconscious biologically based responses are obtained by the
system.

The biologically based sensors or monitoring devices for
measuring the unconscious biologically based responses may
include any of a number of commercially available or other
sensors known in the art for measuring such responses. In
accordance with one aspect of the invention, the least invasive
and obtrusive sensors with the most comfortable form factor
should be chosen to minimize disruption of the experience.
Preferably, the sensors should allow participants to experi-
ence the presentation or test stimulus “as if” they were not
being monitored at all. Suitable biologically based sensors
include but are not limited to wearable devices such as
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“smart” garments, wrist bands, shirts, sleeves, arm bands,
cameras, watches, and head-gear. Multiple combinations of
sensors can be used depending on the sensory stimulus, popu-
lation, and location of the monitoring. In a preferred embodi-
ment, the biologically based sensor is an arm band.

A third aspect of the present invention includes collecting
behavioral data from the participants. Behavioral type
responses can include, but are not limited to, facial micro and
macro-expressions, head tilt, head lean, body position, body
posture, body movement, and amount of pressure appliedto a
computer mouse or similar input or controlling device. One or
more cameras and/or pressure sensors may be used in accor-
dance with this aspect of the invention to collect behavioral
data.

Self-report type measures can include, but are not limited
to, survey responses to items such as perception of the expe-
rience, perception of usability or likeability of experience,
demographic data, level of personal relevance to user, attitude
toward content or advertising embedded in the content, intent
to purchase product, game or service, and changes in
responses from before and after or pre-post testing. Accord-
ing to one aspect, the system includes one or more data entry
device. The self-report device can be any of the well known
devices for permitting an audience member to report their
response to a presentation or interactive activity. Typically,
self-report devices include a knob, a slider or a keypad that is
operated by the audience member to indicate their level of
interest in the presentation. By turning the knob, moving
slider or pressing a specific button on the keypad, the audi-
ence member can indicate their level of interest in the presen-
tation or interactive activity. Alternatively, self-report device
can be a computer keyboard and/or mouse that an audience
member can use to interact with the presentation. Mouse
movements in association with icons or elements on the com-
puter screen can be used to indicate levels of interest. In
addition, the mouse or other input device can include sensors,
such as force and pressure sensors for measuring the forces
applied to the mouse by the audience members. Alternatively,
keyboard keys (up arrow, down arrow, page up and page
down), can used to indicate levels of interest. In addition, the
user can type in responses to questions or select answers to
multiple choice questions. Suitable data entry devices
include, but are not limited to, a mouse, keyboards, knobs,
buttons, sliders, touch screens, voice recognition technology,
and variations thereof. According to one aspect, the audience
member enters information manually. In the alternative, one
or more administrators may enter the information for an audi-
ence member.

Computer System

Some or all of the sensor data and input data can be trans-
ferred either by wire or wirelessly to the computer system and
further transferred to a data processing system. Alternatively,
some or all of the sensor and input data can be transferred
directly to the data processing system by wired or wireless
network. The network can utilize most communication tech-
nologies, including RS-232, Ethernet, WiFi, Blue Tooth and
Zigbee, for example. In addition, more than one communica-
tion technology can be used at the same time, for example, the
network can included wired components (such as, Ethernet
and digital cable) and wireless components (such as, WiFi,
WIMAX and Blue Tooth) to connect different sensors and
computer system components to the data processing system.
Furthermore, the data processing system can be one computer
system or a cluster, group, or network of computer systems.
For example, several kiosks containing the systems may be
operatively connected to one another via a network.

The computer system may also include a locating device,
such as a GPS device, capable of recording and reporting the
position of the system via wired or wireless connection.
According to one aspect of the invention, the locating device
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8
is capable of identifying and reporting the position (direction
and distance) of the system in relation to other locations,
including but not limited to, towns, cities, landmarks, and
other reporting systems in a network of systems.
The Presentation (or Stimuli)

The presentation may consist of a mixed sequence of con-
tent stimuli, self-report surveys (before and after the presen-
tation of content stimuli). The presentation may include, but
is not limited to, the following types of content stimuli:

1. Baseline content including a variety of standard images
(modeled after the International Affective Picture Sys-
tem (IAPS)), standard video content to evoke a range of
emotions for the audience, and optional standard web
content to evoke a range of web experiences;

2. Specific content for context including television pro-
grams such as Everybody Loves Raymond that are typi-
cally aired during prime-time programming;

3. Anchoring commercials, which include standard com-
mercials (non-target) that are inserted into multiple stud-
ies to “normalize” across different audience segments
and standardize scores; and/or

4. Target content, which includes specific commercials,
programs, movies, websites, and the like to be tested/
studied for performance/success.

For example, in one embodiment, the target content is a
television show. In another embodiment, the target content is
a website or page of a website. In addition to content stimuli,
the demographics of audience members may be determined
through a screener or other suitable method. In this aspect, a
‘pre’-survey to assess the inclination toward client branding
before the target content is presented and/or a post-survey to
assess the same post-presentation is also contemplated.
Geographic Consideration

In one embodiment, the system is capable of identifying its
geographic location including, but not limited to, city, zip
code, state, county, longitude and latitude and any specific ID
that is unique to a location. This advantageously allows the
client to expose various content stimuli to audiences in dif-
ferent geographic areas. The system may also be capable of
aggregating the number of responses for a particular geo-
graphic region, or fora combination of geographic region and
targeted demographics. The geographic area may be pre-
defined, or programmable. For example, a predefined region
of the south east United States may include all data from
Florida, Georgia, South Carolina, North Carolina, Alabama,
Tennessee, Mississippi, and Virginia. In the alternative, a
client may define a region, such as a specific radius surround-
ing a city. The system is capable of determining whether it is
located within the specified boundaries, which further refines
the geographic analysis of the data collected. In one embodi-
ment, the system aggregates the number individual audience
members exposed to the stimulus in a geographic area.
According to one aspect, a predefined number of audience
members may be set for a particular content stimulus in a
particular geographic area. In one aspect, the system may not
consider audience members that have invalid signals during
the presentation (in the predefined number/quota to be
reached). For example, if an audience member has a “flat”
skin conductance response for specific durations of the
stimuli, it would be considered invalid. Similarly, if the heart
rate data is above and/or below a set threshold, e.g., below 30
beats per minute (bpm) and above 190 bpm, the signal would
be considered invalid. Once the predefined number has been
reached, the system displays an alternate content stimulus.
According to one aspect of the invention, the system is
capable exposing specific content for a specific geographic
region. Forexample, a regional advertiser may specify that an
advertisement only be shown in kiosks within a specific
region of the country. In addition, the system is capable of
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generating and sending a notification when a predetermined
number of participants for a particular geographic area is
reached.

Demographic Consideration

In one embodiment, the system is capable of identifying
and aggregating demographic information. For example, the
system may prompt a user to identify at least one of age,
gender, race, employment status, education level, or other
demographic category. According to one aspect, the system is
capable of receiving a predefined limit or threshold value for
each demographic category and aggregating responses for
each demographic category. The system displays an alternate
stimulus to audience members of a specific category once the
predefined limit for the category has been reached. In one
embodiment, the system is capable of combining one or more
demographic categories. For example, the system is capable
of receiving targeted demographics, such as women aged
18-34, and displaying a particular content stimulus to audi-
ence members within the targeted demographic. When a pre-
defined number of responses for a targeted demographic have
been reached, alternate stimulus content will be displayed to
subsequent members of the targeted demographic. In addi-
tion, the system is capable of generating and sending a noti-
fication that a predetermined number for a particular demo-
graphic category area has been reached.

According to one embodiment, the system is capable of
receiving demographic information for a particular location.
For example, based on information obtained through the cen-
sus or another source, the system may be able to receive
information including any of the demographics discussed
above. The system can allocate a threshold value for each
targeted demographic category in proportion to the density of
the demographic category in a specific location. In the alter-
native, the system can allocate the threshold number for a
demographic category equally in each location. In addition,
the system can receive the threshold value at any time before,
during, or after interaction with an audience member.

In one aspect of the invention, the system can show differ-
ent content for different targeted demographic population.
Since the demographics can be distributed across various
geographical regions, the system can divide the pre-defined
quota of demographics across the regions. For example, as
shown below in Table 1, a client may specify a specific quota
for a targeted demographic.

TABLE 1

Audience Member Quota to Fill

Non- Subject-

Male Female Young Old Core Core Reel Ranges

Male 30 X 15 15 ANY ANY 1 1-45
Fem X 30 15 15 ANY ANY 2 30-60

The system would then distribute this “quota-to-fill” across
different geographic locations such as in Table 2.

TABLE 2
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In one aspect of the invention, the quota may be pre-
distributed equally (or based on capacities of the locations)
across locations that can cater to the targeted demographics.
In another aspect of the invention, the quota may be managed
by a central server and allocated on a one-by-one basis per
request.

According to one aspect of the invention, the system is
capable of reporting all of the measured data (e.g., uncon-
scious biologically based signals including, but not limited to,
heart rate, skin conductance, eye-tracking, facial expressions,
and EEQ) for any combination of demographic category and
geographic region.

Additional Features

The system is operable to report the measured unconscious
biologically based responses, as well as the geographic and
demographic data collected. According to one aspect, the
system is operatively connected (e.g., wired or wireless) to a
server. The server may be operatively connected to a centrally
located processing computer that conducts an analysis of all
of the data gathered and generates a report of the results. In
addition, each individual system may be operatively con-
nected to other individual systems in different locations. For
example, a kiosk located in Miami may be operatively con-
nected to a kiosk in a Fort Lauderdale.

In one embodiment, the system is operable to aggregate the
data collected for each system and for an entire network of
systems. In addition, the system is capable of aggregating
data for each geographic area and demographic category.
According to one aspect of the invention, the aggregation rate
is programmable into the system. For example, the system
may be set to aggregate data on a daily basis, weekly basis, or
monthly basis, or immediately after each audience member
test. Thus, an analysis of the data may be made over specified
time periods further enhancing the ability to interpret the
results.

According to one aspect of the invention, after aggregating
data for a specified period, the system is capable of sending a
report. The report may include demographic data including
the number of audience member participants in any demo-
graphic categories that are below a set value. In one embodi-
ment, the system is capable of generating a request for more
participants in the deficient category. For example, the system
may generate an audio and/or visual advertisement that is
displayed to entice members of a deficient category to par-
ticipate. The advertisement may be of any form including
signs, text messages, print, social media, video, audio, and
combinations thereof. According to one aspect, the system
creates a prompt, instructing an administrator to pursue pat-
ticipants according to a specified need, such as a deficiency in
a particular geographic area or demographic category.

Inaddition, the system may be equipped with the capability
to generate incentives and rewards. For example, as a reward
orincentive to attract an audience member, the system may be
equipped with a printer or similar technology that can auto-
matically generate a coupon, voucher, or gift card. By way of

Audience Member Quota Allocated to Each Location

Location Gender Male Female Young Old Core Non-Core Reel Subject-Ranges
Boston Male 30 X 15 15 ANY  ANY 1 1-22
Boston Fem X 30 15 15 ANY  ANY 2 30-45
LA Male 30 X 15 15 ANY ANY 1 23-45
LA Fem X 30 15 15 ANY  ANY 2 46-60
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example, a system programmed to display a movie trailer
may be capable of supplying vouchers for a free item from the
snack bar, or discounted movie tickets. The vouchers are not
limited to printed paper, but may also be emailed or electroni-
cally transmitted to an audience member. Preferably, the sys-
tem is programmable to alter (type, amount, or number) the
reward or incentive as desired. In one embodiment, the sys-
tem may offer an audience member a choice from a variety of
rewards.

Method

The present invention also directed to a method of obtain-
ing unconscious biological response data, eye-tracking, facial
coding, EEG, and other measurements in response to a stimu-
lus. The method may be implemented through the use of the
system described above, or in any suitable manner. Prefer-
ably, the method is implemented through the use of a self-
contained system, such as a kiosk or smart phone.

The method includes several steps discussed in greater
detail below. However, the order of performing the steps is not
limiting, and the method encompasses the steps performed in
any logical sequence.

FIG. 1 illustrates an embodiment of the steps of the
method. In step 100, at least one biologically based sensor is
provided. The sensor is operable to measure at least one
unconscious biological response including, but not limited to,
galvanic skin response (GSR), heart rate, respiration, and
movement. Preferably, at least two unconscious biologically
based responses are measured. According to one aspect of the
invention, the biologically based sensor comprises one or
more wearable devices such as “smart” garments, wrist
bands, shirts, sleeves, arm bands, cameras, watches, and
head-gear. In a preferred embodiment, the biologically based
sensor is unobtrusive and easily removable, such as an arm
band. In accordance with one aspect of the invention, step 100
further comprises providing one or more sensors or devices
capable of monitoring eye movement and/or pupil dilation. In
addition, step 100 may also include providing one or more
self-reporting devices including, but not limited to, mouse,
keyboards, knobs, buttons, sliders, touch screens, voice rec-
ognition technology, and variations thereof.

In step 105, a computer system is provided. The computer
system is operatively connected to the biologically based
sensor(s) provided in step 100. In addition, the computer
system is operable to receive data from the biologically based
sensor(s) and any additional sensors or devices. The computer
system also contains a memory for storing data collected by
the system. Furthermore, the computer system is capable of
sending and receiving data. Preferably, the computer system
is operatively connected to a server. The connection may be
wired or wireless and may employ any connection available
to a skilled artisan. According to one embodiment, the com-
puter system is operatively connected to a display device
105a. As discussed above, the display device comprises at
least one of televisions, LCD screens, touch screens, 3-D
displays, movie screen, head-mounted displays, plasma
screens, a desk-top, hand-held or wearable computer device,
gaming console, home or portable music device, or any other
device for the presentation of passive or interactive audio,
visual or audio-visual presentation.

According to one aspect of the invention, the computer
system, biologically based sensors, display device, self
reporting device, and any additional sensors are provided in a
self-contained system, such as a kiosk.

The system, which preferably includes the computer sys-
tem, a display device, and the biologically based sensor(s),
receives at least one stimulus in step 110. As discussed above,
the stimulus may comprise a sensory stimulus, presentation,
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or interactive activity that can include an audio, visual or
audio-visual stimulus, such as a sound or sequence of sounds,
a picture or a sequence of pictures including video, or a
combination of one or more sounds and one or more pictures,
including video. According to one embodiment, the system
receives at least two stimuli. The system may combine the
target content/stimuli with other “reference” and “baseline”
content/stimuli to make the measurements on the target con-
tent/stimuli comparable to prior target stimuli and create
scores 1n analysis. In fact, any of the methods for predicting
audience viewing behavior and measuring user experience
for interactive activities described in co-pending U.S. patent
application Ser. Nos. 11/850,650, filed Sep. 5, 2007, 12/749,
376, filed Mar. 29, 2010, Ser. No. 12/426,259, filed Apr. 19,
2009, and Ser. No. 13/089,752, filed Apr. 19, 2011, the entire
disclosures of which are incorporated herein by reference, are
contemplated for use in analyzing the data collected with the
system and method of the present invention.

According to one aspect of the invention, the system
receives the geographic location from a location device, such
as a GPS device. In one embodiment, the system receives
demographic information about individual members of the
audience.

An audience member is exposed to the content stimulus in
step 120. The exposure is preferably via an audio and/or
visual display device operatively connected to the computer
system. In one embodiment, each audience member is
exposed to a stimulus individually. In the alternative, a plu-
rality of audience members may be exposed to the stimulus
simultaneously.

While the audience member is exposed to the stimulus, the
sensors (including biologically based sensors, eye trackers,
and self-reporting devices) obtain data in step 130, which
may be stored on the computer system. The data may be
transmitted to the server for analysis at a central processing
facility in step 135. The data, results, and/or analysis may be
included in a report in step 140.

In addition to the steps discussed above, several interme-
diary steps may also be included in the method. For example,
according to one aspect, the system receives specific criteria
related to each geographic area and demographic category,
such as a desired number of participants in each area and
category. In addition, the system aggregates the number of
audience member participants in each category, area, and
combinations thereof. When a preset number of audience
member participants within a specific category, area, or com-
bination thereof has been reached, the system offers alterna-
tive content to members of that category, area, or combination
thereof. For example, the system may receive a limit of 100
participants for the category “18 to 34 year old females within
90 miles of Atlanta” for a particular movie trailer. Upon
reaching the limit of 100 participants, the system will no
longer display the movie trailer, and may offer a different
movie trailer or other content.

In one embodiment, the method includes a step of reporting
a deficiency in a specific category, area, or combination
thereof. Thus, the method may also include a further step of
enticing members of the deficient category, area, of combi-
nation thereof by generating an advertisement, incentive, or
reward for participation. In addition, the method may also
inform an administrator of a deficient category, area, of com-
bination thereof, and prompt the administrator to recruit
members of the deficient category, area, of combination
thereof.
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REPRESENTATIVE EXAMPLES

Example 1

The following examples are provided to illustrate an
embodiment of the system and method of the present inven-
tion. The example is intended to be merely illustrative, and
does not limit the scope of the claims to the embodiment
presented in the example.

A kiosk 1s equipped with several components including
biologically based sensors, cameras, computer system, touch
screen, mouse, LCD display, GPS device, and wireless inter-
net connection. All of the components are connected to the
computer system. The sensors are housed within an arm band.

A movie production company desires to test a portion of
two new movies in an effort to determine whether the movies
will be successful, and what response the audience will have
to two different version of the movie trailer. The kiosk is
placed in a movie theatre lobby. The movie company is par-
ticularly interested in the response of females ages 18-34 for
the first movie. The first movie clip is received by the kiosk
via the wireless connection. In addition, the second movie
that is targeted at men ages 18-34. A second movie clip for the
second movie is received by the kiosk and stored on the
computer system via the wireless connection. The movie
company determines that a sample size of 100 individuals
within the targeted demographic would provide sufficient test
results. The kiosk receives the “100 individuals” goal for the
targeted demographic for each movie clip.

In an effort to generate participation in the study, the kiosk
displays an advertisement for a free popcorn voucher for
audience members. Members of the public approach the
kiosk and are prompted to enter their age and gender (or any
screening criteria) using the touch screen (or other data entry
device). The audience members are then prompted to attach
the arm band and are shown the movie clip on the LCD
display. Women 18-34 are shown the first movie clip and men
18-34 are shown the second movie clip. Anyone outside the
targeted demographic may not beincluded in the testing at all,
or alternatively are shown either movie clip. The unconscious
brain response data is obtained by the biologically based
sensors and the audience member’s eye movements are
tracked by the camera.

As the datais acquired for each audience member, the data
is sent (immediately or deferred) via the wireless connection
to a central processing server for analysis and reporting. The
analysis may also be made by the computer system and sub-
sequently reported to a central location. In addition, the com-
puter system generates a daily report indicating the number of
each demographic that has participated.

After a week, the second movie clip has been shown to over
a 100 men ages 18-34. However, the first movie clip has only
been shown to 70 women ages 18-34. Thus, the kiosk receives
instruction to recruit women ages 18-34. In response, the
kiosk generates an advertisement specifically targeting
women ages 18-34.

Example 2

Several kiosks described above in Example 1 are deployed
in various locations throughout the country. A movie produc-
tion company desires to test a portion of two new movies in an
effortto determine whether the movies will be successful, and
what response the audience will have to the portion of the
movies. The kiosks are placed in a movie theatre lobbies
across the country.
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As in the firstexample, members of the public approach the
kiosk (or are recruited by a kiosk manager), and are prompted
to enter their age, gender, and various other demographics
using the touch screen. The audience members are then
prompted to attach the arm band and are shown the movie clip
on the LCD display.

The movie production company is particularly interested
in determining interest in the movie clip from participants
within a 90 mile radius of Atlanta, Ga.

The system aggregates the demographic data as well as the
overall number of participants. In addition, using the location
information (which may be provided by a GPS device) the
computer system can calculate the distance of the kiosk from
Atlanta, Ga. The system generates a report of the aggregated
data and transmits the report via the wireless internet connec-
tion. In addition, the system reports the data and information
related to participants that were tested at a kiosk within 90
miles of Atlanta, Ga.

The system receives a request from the movie company
that the company desires at least 1000 participants from the
Atlanta area. The system reports the number of participants
on a daily basis. However, after a week, there have only been
500 participants from the Atlanta area. The system receives
instructions to generate an advertisement in the Atlanta area
for participants and generates movie vouchers as an incentive.

Example 3

Several kiosks described above in Example 1 are deployed
in various locations (such as movie theatre lobbies) through-
out the country. A movie production company desires to test
two or more versions of a movie trailer in these locations to
determine which version of the trailer will be most successful
in each specific location.

As in the first and second examples, members of the public
approach the kiosk (or are recruited by a kiosk manager), and
are prompted to enter their age, gender, and various other
demographics using the touch screen. The audience members
are then prompted to attach the arm band and are shown the
movie clip on the LCD display.

The system aggregates the demographic data as well as the
overall number of participants. In addition, using the location
information (which may be provided by a GPS device) the
computer system will determine which version is successful
in each location. The system generates a report of the aggre-
gated data and transmits the report via the wireless internet
connection.

Should the system receives a request from the movie com-
pany that the company desires to retest the trailer versions on
specific recruits, based on income, gender, age, and the like,
the system may generate an advertisement on the kiosk screen
for the specific demographic that the movie company desires
and retest.

A skilled artisan would recognize that the examples pro-
vided above are merely illustrative and not intended to limit
the scope of the invention. For example, the system and
method may be used to measure response to a wide array of
content stimuli, and is not limited to movie trailers. In par-
ticular, such kiosks may be employed in other locations to test
advertisements using the same general protocol.

Although the present invention has been described with
reference to particular embodiments, it will be understood to
those skilled in the art that the invention is capable ofa variety
of alternative embodiments within the spirit of the appended
claims.
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What is claimed is:

1. A method of determining a measure of response to a
target stimulus from members of an audience remotely
located at a plurality of locations, the method comprising:

providing a processing computer including stored data, the

stored data including first results from a standard testing
template of content stimuli;

providing a first portable unit at a first location, the first

portable unit including:

a first biologically based sensor to measure unconscious
biological responses for a first member of an audi-
ence;

a first processor to receive first data representative of the
unconscious biological responses of the first member
of the audience, the first processor including a first
memory to store the first data; and

a first display, the first biologically based sensor and the
first display operatively coupled to the first processor;

providing a second portable unit at a second location, the

second portable unit including:

a second biologically based sensor to measure uncon-
scious biological responses for a second member of
the audience;

a second processor to receive second data representative
of the unconscious biological responses of the second
member of the audience, the second processor includ-
ing a second memory to store the second data; and

a second display, the second biologically based sensor
and the second display operatively coupled to the
second processor;

receiving first demographic information in a demographic

category from the first member of the audience;

storing the first demographic information;

receiving second demographic information in the demo-

graphic category from the second member of the audi-

ernce;

storing the second demographic information;

receiving at the first location and the second location a

target stimulus;

exposing the first member of the audience to a first presen-

tation of the target stimulus on the first display;

exposing the second member of the audience to the first
presentation on the second display;

measuring a first unconscious biological response of the

first member of the audience to the first presentation;

forming a first set of data from the first unconscious bio-
logical response;

storing the first set of data;

measuring a second unconscious biological response to the

first presentation for the second member of the audience;

forming a second set of data from the second unconscious
biological response;

storing the second set of data;

receiving at the first location and the second location an

alternate target stimulus;

exposing the first member of the audience to a second

presentation of the alternate target stimulus on the first

display;

exposing the second member of the audience to the second

presentation on the second display;

measuring a third unconscious biological response of the

first member of the audience to the second presentation

of the alternate target stimulus;

forming a third set of data from the third unconscious

biological response;

storing the third set of data;
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measuring a fourth unconscious biological response of the
second member of the audience to the second presenta-
tion;

forming a fourth set of data from the fourth unconscious
biological response;

storing the fourth set of data;

transmitting the first, second, third, and fourth sets of data
and the first and second demographic information to the
processing computer; and

analyzing, by executing instructions with the processing
computer, the first set of data, the second set of data, the
third set of data, the fourth set of data, the first demo-
graphic information, and the second demographic infor-
mation to generate a report including a comparison of
the target stimulus to the alternate target stimulus based
on the first and second demographic information at the
first and second location.

2. The method of claim 1, wherein the first, second, third,
and fourth unconscious biological responses include one or
more of a heart rate, a galvanic skin response, a pattern of
respiration, or a motion.

3. The method of claim 2, wherein the first biologically
based sensor includes a first sensor to measure the heart rate
and a second sensor to measure the galvanic skin response.

4. The method of claim 1, wherein the first biologically
based sensor is to measure one or more of an EEG signal, a
neuroimaging modality, a facial expression, or an eye move-
ment.

5. The method of claim 1, wherein the demographic cat-
egory includes an age, a gender, a race, an income, or an
educational background.

6. The method of claim 1, further including:

obtaining third demographic data in a second demographic
category from the first member of the audience;

obtaining fourth demographic data in the second demo-
graphic category from the second member of the audi-
ence;

aggregating the first, second, third, and fourth demo-
graphic information for the respective first and second
demographic categories;

receiving a terminal value for each of the first and second
demographic categories;

receiving a second alternate target stimulus;

using the second alternate target stimulus for further analy-
sis if the respective terminal value for the respective first
or second demographic category has been reached.

7. A system for determining a measure of response to a
target stimulus from members of an audience remotely
located, the system comprising:

a centrally located processing computer including stored
data, the stored data including first results from a stan-
dard testing template of content stimuli;

a first portable unit at a first location, the first portable unit
including:

a first biologically based sensor to measure unconscious
biological responses for a first member of an audi-
ence;

a first processor to receive first data representative of the
unconscious biological responses of the first member
of the audience, the first processor including a first
memory to store the first data, and the first processor
to transmit the first data and first demographic infor-
mation collected from the first member of the audi-
ence; and

a first display, the first display and the first biologically
based sensor operatively connected to the first proces-
sor; and
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a second portable unit at a second location, the second
portable unit including:

a second biologically based sensor to measure uncon-
scious biological responses for a second member of
an audience;

a second computer processor to receive second data repre-
sentative of the unconscious biological responses of the
second member of the audience, the second processor
including a second memory to store the second data, and
the second processor to transmit the second data and
second demographic information collected from the sec-
ond member of the audience; and
a second display, the second display and the second

biologically based sensor operatively connected to
the second processor;

the processing computer is to execute instructions to:

expose the first member and the second member of the
audience to a first presentation of the target stimulus on
the respective first and second displays;

receive, from the first remote unit, a first set of data repre-
sentative of a first unconscious biological response of
the first member of the audience to the target stimulus;

receive, from the second remote unit, a second set of data
representative of a second unconscious biological
response of the second member of the audience to the
target stimulus;

expose the first member and the second member of the
audience to a second presentation of an alternate target
stimulus on the respective first and second displays;

receive, from the first remote unit, a third set of data rep-
resentative of a third unconscious biological response of
the first member of the audience to the alternate target
stimulus;

receive, from the second remote unit, a fourth set of data
representative of a fourth unconscious biological
response of the second member of the audience to the
alternate target stimulus; and

analyze the first, second, third, and fourth sets of data, and
the first and second demographic information to gener-
atea report including a comparison of the target stimulus
to the standard testing template of content stimuli.

8. The system of claim 7, the processing computer and the

first and second processors operatively connected through a
server.
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9. The system of claim 8, wherein one or more the first or
second remote unit includes a kiosk, a smart phone, or a
tablet.

10. The system of claim 7, wherein the first and second
demographic information includes a plurality of categories
including an age, a gender, a race, an income, or an educa-
tional background.

11. The system of claim 7, wherein the first, second, third,
and fourth unconscious biological responses include one or
more of a heart rate, a galvanic skin response, a pattern of
respiration, or a motion.

12. The system of claim 7, wherein the first biologically
based measuring device is to track eye movement and the first
set of data includes eye movement data.

13. The system of claim 7, wherein the first biologically
based measuring device is to measure facial expressions at
predetermined time intervals and the first set of data includes
facial expressions data.

14. The system of claim 7, wherein the first biologically
based measuring device is to measure one or more of an EEG
signal or a neuroimaging modality and the first set of data
includes one or more of EEG data or neuroinaging data.

15. The system of claim 7, wherein the processing com-
puter is to execute instructions to:

assign a capacity value to each of the first and second

remote units for each demographic category and each
location for the first presentation of the target stimulus
and the second presentation of the alternate target stimu-
lus; and

expose one or more of the first member of the audience or

the second member of the audience to a second alternate
target stimulus on the respective first and second dis-
plays when one or more of the capacity values are
obtained.

16. The system of claim 15, wherein the capacity values are
distributed equally for each location.

17. The system of claim 15, wherein the processing com-
puter is to execute instructions to transmit, to the first and
second remote units, target demographic density information
for the first and second locations.

18. The system of claim 17, wherein the capacity values are
allocated proportionate to the target demographic density
information in the first and second locations.

19. The system of claim 7, wherein the system is to provide
a plurality of target stimuli based on geographic location.
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